VENDING MEETING: 


( 4 / 16 / 93 ] 


• Camel Promotion 



• Winston Promotion 

• Vendor Audit Procedure 

• Savings Contract 

• Full Price Contract 

• 1994 Promotion 

• Conventions 


Source: https://wwwjndustrych^uniej2 ; t&.ucsf.edu/docs/rqvn0000 


51861 6318 



Source: https://www.indt 


CAMEL PROMOTION 


51861 6319 



uments.ucsf.edu/docs/rqvnOOOO 






DIRECT VENDORS: NON-CAMEL PROMOTION: WINNERS $ LOST 


NASA 

SASA 

MCSA 

PMSA 

MWSA 


Classic (2124) 

G&G (4229) 

T.D.Rowe S.F. 
(5124) 

Modern (6124) 

Manies (1230) 

Go-Vend (2128) 

Hugo (4232) 

T.D.Rowe S.F. 
(5124) 

Clewder (6124) 

Blue Ribbon 
(1326) 

Shealey (2236) 

T-Town (4232) 

Auto Merch 
(5128) 

Bertsch (6126) 

Stan Harris (1326) 

J.M. Brown (2236) 

City Vend (4429) 

T.D.Rowe L.A. 
(5228) 

ARA (6126) 

J.F. Cavanaugh 

Kaufman (2330) 

Bossier (4436) 

T.D.Rowe Den. 

Zaug (6332) 

(1329) 


.» i ‘‘i ' 

(5332) v 


Globe (1334) 

General Vend (2334) 

Free Dol (4442) 

Auto Vend 
(5524) 

Cig Serv (6322) 

Terminal (1334) 

Cig Serv (2436) 

Star (4442) 

Tyler (5632) 

Konops(6322) 

Rowe Vend (1432) 

MWR (2830) 

So Texas (4526) 


Toby (6322) 

Vend-Matic (1524) 

Berkley (2926) 

Big State (4528) 


Swanson (6330) 

Self Sen/(1528) 
Miller (1534) 

Empire (1626) 
Advance (1634) 

Roy (1634) 

Co-Ven (2930) 

Barbin (4626) 
National (4626) 

Metro (4628) 

CCV (4628) 

Evans(4634) 

Lott (4642) 

Auto Cig (4836) 


Bell (6626) 
T.D.Rowe Akron 
(6626) 

Elum (6626) 
Karnavas (6630) 
Bev-o-matic 
(6630) 

Auto Cig (6632) 
Keystone (6632) 
Mountain (6636) 
Atlantic (6636) 
Merch (6722) 

Bos Vend (6722) 
Genesee (6742) 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnQQQQ 
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DIVISIONS: NON-PARTICIPATION IN CAMEL PROMOTION 

( 4 / 12 / 93 ) 


NASA 

SASA 

MCSA 

PMSA 

MWSA 

1230 

2124 

4228 

5122 

6230 

1327 

2134 

4232 

5224 

6234 

1328 

2135 

4426 

5226 

6236 

1329 

2236 

4427 

5320 

6626 

1424 

2230 

4429 

5322 

6630 

1426 

2332 

4430 

5324 ; 

6636 

1430 

2428 

4436 

5328 ; 


1432 

2438 

4440 

5332 


1434 

2822 

4442 

5434 


1634 

2926 

4526 

5632 



4529 5638 

4530 
4622 
4626 
4630 
4638 
4642 
4722 
4726 
4728 
4732 
4734 
4824 
4826 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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CAMEL PROMOTION 


Positives 

• 1 st national promotion for vendors 

• $10 per location payment 

• +25M placements of Camel Hard Pack 

• Exclusive promotion in vending outlets 


Negatives 

• Vendor skeptical 

• Field sales implementation 

• $10 per location payment 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 


51061 6323 



Source: https://www.irfclustfyclocuments.ucsf.edu/docs/rqvnOOOO 







4/29 to 5/2: 

Week of 5/10: 

Week ofo5/17: 

Week of 6/1: 

7/1: 

9/30: 

12/31: 


WINSTON PROMOTION: TIMETABLE 

Exhibit at ACE Convention 

DM Letter to Field Office 

v.; • / .• • . V .V >-\ 

Brochures/change forms to division office; field conducts meeting; 
contact venros . ' ^ 

Trans-World begins shipping to vendors 


Promotional period begins 

Note: Vendors should let Camel promotion sell out of machines; 
not necessary to pick up Camel packs 


Last date to sign up vendors for promotion 


Promotion ends 

Note: Vendor allowed to sell out promoted Winstons; no more 
stickering 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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WINSTON PROMOTIONAL AGREEMENT 

,s document will serve as a contractural agreement between the Vend Operator and R. J. Reynolds Tobacco 
npany. By signature, the Vend Operator agrees to the location qualification and the performance criteria set forth 
his document. 

CATION QUALIFICATIONS: 

! promotional offer is to be limited to vending machines inaccessible to minors. Vendor agrees that the promotion 
be offered only in cigarette vending machines in full compliance with state/local laws and, at minimum, shall be 
.ricted to machines in the following locations: 

Locations qualifying for this promotion must be restricted to public access, i.e., taverns, lounges, private offices, 
industrial locations, or private adult clubs. 

In places where alcoholic beverages are sold for consumption on the premises. 

Hotels, airports, restaurants, etc., would not qualify for this promotion unless the cigarette machine is located in 
the lounge area only, where it is not accessible to minors. 

Locations that qualify may only reside in the geographical areas designated by R. J. Reynolds. 

NP OPERATOR PARTICIPATION 


Agrees to place all P'CbS material in qualified locations. . 

Agrees to sticker all Winston brand styles sold in qualified locations during the entire length of promotion period. 
Agrees to a new placement of any style Winston cannot replace a Hard Pack style of Camel, : ; 

Agrees that no other cigarette consumer promotion will be conducted during the time period of this contract 
Agrees that each qualified location will have a minimum of three Winston brand styles. 

All non-paid cigarette advertising on/in the vending machine must be RJR. 

Agrees to submit list of qualified locations to R. J. Reynolds in the manner requested. 

Agrees to allow an RJR representative the right to audit qualified location list 

NOTE: If placement of any Winston brand styles cause the Vendor to exceed the maximum paid for rows under 
the RJR standard vending contract, no annual payment for such row(s) will be made under that 
contract. 

J. REYNOLDS PAKTICIPATION 

Agrees to furnish P-O-S and stickers to the Vend Operator for all qualified locations. 

Agrees to pay $10.00 per qualified location to the Vend Operator with their third quarter payment. 

Agrees to pay $20.00 per qualified location to the Vend Operator with their third quarter payment if Winston 
Select is one of the three Winston brand styles. 

Reserves the right to terminate this contract at anytime during the promotion due to unqualified locations, 
passage of local/state laws prohibiting the promotion, misuse of Wi nston Proofs, or an y unforeseen reason. 

Winston promotion will commence ^July 1. 19 93.>and terminate(Dec^berJ}^1993w No stickered/promotional 
ston product will be placed after this date. Destroy any remaining""stickers. fins contract will be void if any 
ful fraud is discovered. 


dor Company 


RJR Representative 


t'l-KASE PRINT 


RJR Division No. 


X RJR Division Phone No. 


inture 


of Qualifying Locations_ 

of Winston Select Locations 


SIS No. 


DIVISION OFFICE COPY 


RJRT Form S77-3/93 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvn0000 
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SALES AREA REPORT 



WINSTON 



CAMEL 


# OF 

% OF # OF 

% OF 1 

1 #OF 

% OF # OF 

% OF 


REGION VENDORS PARTICIPATION MACHINES PARTICIPATION I I VENDORS PARTICIPATION MACHINES PARTICIPATION 



NOTE: Same for National 
Same for Regions 

Divisions Will Receive Details By Vendor 


92S9 X98TS 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 






VENDOR AUDIT PROCEDURE 


Source: https://www.industrvdocuments.ucsf.e' 


5 [TO [•!•«« f* M «1 ITITiT* 





4/12: 

4/26: 

5/3: 

5/24: 

6/15: 

9/6: 

10/18: 


AUDIT: TIMETABLE 

Audits mailed in Atlanta Region on "live" basis. 

Manuals mailed to division office with DM letter. 
Letter sent to vendor announcing new procedure. 


Audits mailed on "test" basis nationally. 

Results of audit sent to, division office (Atlanta. Reg ion) 



Results of audit sent to division office (national). 

Audits mailed nationally on a "live" basis. 

Results of audits sent to division office via SIS. 

Note: No payments can be made to any vendor until these 
audits are presented. 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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All Vendors 


TO: OUR VENDING CUSTOMERS 


As you know, RJR has historically audited your placement lists once/twloe a year through their 
sales force. During the 1st half of 1993, we will utilize a new method of auditing. 
Questionnaires will be sent to your locations asking for brand distributions of RJR brands only . 
This data will be collected and the results will be presented to you by your local RJR 
representative. This audit will not be used to calculate your 1st half, 1993 payments. This new 
audit procedure will be repeated in the 2nd half of 1993 and at that time, it will be used to 
determine your quarterly payment. We are asking you in advance to update the addresses and 
brand placements for RJR. Please ensure accurate information of the following: 

♦ correct name of the account 

• correct street address 

• correct zip code 

* correct RJR brands in the location 

As always, thank you for your support in marketing RJR products. 


R. J. REYNOLDS TOBACCO COMPANY 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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April 14, 1993 


TO: All DMs 


RE: VENDOR AUDIT PROCEDURE MANUAL 


During the 2nd half of 1993, we will change our policy/procedure for checking vending 
placement lists. The placement list will be checked via the U. S. Mail through 
questionnaire/survey. When the questionnaire/survey is completed and returned 
(postage paid) by a person at the location, they will receive a gift from RJR (Camel t- 
shirt). We will require a 10% audit from vend operators in order to qualify for payment. 
This new process will be tested nationally in the 1 st half of 1993. During the 2nd half of 
1993, this process will be repeated on a live basis. The manual is self-explanatory. 
Listed below are key factors of this new procedure: 

• Week of 4/26 - send letter to all vendors announcing new procedure. 

• Week of 5/3 - mail questionnaire/survey to vend locations 

• Week of 6/15 - mail results of "test" audits to division office for presentation to 
vendors. 

Note: Payments for 1 st and 2nd quarters will be made in our current method. 

• The key to vendor's after test will be to ensure the updating of addresses and 
RJR brand alignment. 

• September/October - process will be repeated. 

• September/October - results of audit sent to division office (via SIS) for "live" 
payment procedure. 

Note: No 3rd or 4th quarter payment can be made prior to the results being 
presented to vend operators. 

If you have any questions concerning the manual or pertinent information, contact your 
management. 



Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 


51861 6330 
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VENDING: SAVINGS BRANDS 


BACKGROUND 

In the 4th quarter 1992, RJR wanted to measure the effect of savings brands (Monarch/Best Value) in vending outlets. Three test calls 
were created for this test: 

1. satelite Monarch machine placed 

2. two machines placed, one full-price, one savings brands 

3. one machine placed, dual pricing on Monarch/Best Value 

Data was gathered under all three test calls; the results and recommendations follow. 


VENDING: SAVINGS BRANDS 


Method 

#Of 

Locations 

RJR Cost 

Full Price 
Prior 

Full Price 
During 

Savings 

During 

Full Price 

Test Results 

Total Sales 

During Test 

Monarch Machine 

15 

$8,250 
($550 ea) 

107 

(weekly) 

92 

42 

-14.1% 

+25.2% 

Two Machines 

28 

N/A 

325 

(weekly) 

287 

255 

-11.7% 

+67% 

One Machine 

Dual Price 

16 

N/A 

701 

(monthly) 

547 

456 

-22% 

+65.1% 


RESULTS: 

All three test cells full price declined an average of 18.2%, while at the same time period (2 months) total sales, which include 
Monarch/Best Value, increased an average of 48 1% The RJR brands which suffered the most decline were Winston and Camel. 
The addition of savings brands in vending will accelerate the decline of full price brands. 7 ' 

Note: The 4-column Monarch machine "free" vending on test, 15 additional locations were unable to be tested. 


Z££9 T98IS 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 




RECOMMENDATIONS: 


The test results indicate that when Monarch/Best Value are placed in vending outlets, full price RJR brands (Winston, Camel) will 
decline in sales at an accelerated rate (-18.2%). If RJR were to pursue this direction, we would contradict the 1993 strategy of 
growing/protecting full price business. ' " "Ti' “ 

RJR should continue to provide Monarch/Best Value P.O.S. for vendors when requested. Field sales should not actively pursue 
Monarch/Best Value in vend operations. If the consumer mix (full price - savings) continues to shift as it has over the past two years, 
RJR should then revisit this issue (4th quarter 1993) to ensure the company gains its share of this segment of business 


£EE9 T98IS 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 




BEST VALUE / MONARCH 

46 STATES 4 FAIR TRADE 

LIST 

$7.84 

$6.80 

TERMS (3.25%) 

(ROUNDED) 

.26 

.22 

RETAIL FEATURE 

.80 


WHOLESALE FEATURE 

.20 


NET INVOICE 

$6.58 

$6.58 

ADMINISTRATIVE FEE 
(MONTHLY CREDIT MEMO) 

.05 

.05 

P/L MONTHLY REBATE 



SEMI-ANNUAL MARKETING REBATE 



SEMI-ANNUAL PARTNERSHIP ACCURAL 

.55 

.55 

NET PRICE 

$5.98 

$5.98 

OPTIONAL PROGRAMS: 



EFT (1/2%) 

(ROUNDED) 

.03 

.03 

WINNERS 

.10 

.10 

VOLUME INCENTIVE 



POTENTIAL NET 

$5.85 

$5.85 


LIST PRICE ON 100‘S AND NON-FILTER IS $.25 HIGHER 

X98IS (EFF. 3/15/93) 


ource 


ww.industrydocuments.ucsf.edu/docs/rqvnOOOO 







LIST/WHOLESALE PRODUCT COST 


FULL PRICE 

DORAL/MAGNA/STERLING 

$14.42 (List) 

$10.49 (List) 

-.46 (3.25%) 

-.34 (3.25%) 

$13.96 

$10.15 

-.07 (.5 EFT) 

-.05 (.5 EFT) 

$13.89 

$10.10 

-.10 (Winners) 

-.10 (Winners) 

$13.79 (Cost) 

$10.00 (Cost) 

+2.90 (State Tax) 

+2.90 (State Tax) 

$16.69 (Wholesale) 

$12.90 (Wholesale) 


MONARCH/BEST VALUE 

Non-Fair Trade State 

Fair Trade States (IVIN. Wl. MT, MD) 

$7.84 (List) 

$6.80 

-.26 (3.25%) 

-.22 

$7.58 

$6.58 

-.80 (Retail) 

$6.78 

N/A 

-.20 (Wholesale) 

$ 6.58 

N/A 

-.05 (Admin) 

-.05 

$6.53 

$6.53 

-.55 (Semi-annual) 

-.55 

$ 5.98 

$ 5.98 

-.03 (.5% EFT) 

-.03 

$5.95 

$5.95 

-.10 (Winners) 

-.10 

$5.85 

$5.85 

+2.90 (State tax) 

2.90 

$ 8.75 

$8.75 

NOTE: 4/1/93 til 6/30/93 

- Monarch will rebate .75 per carton. Wholesale cost 


will be $8.00 per carton. 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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R.J. Reynolds Tobacco Co. 
Vending Sales 

Product Contribution Statement 


4/14/93 





Monarch/ 


Full Price 

Doral 

Best Value 


$/CTN 

3/CTN 

$/CTN 

SELLING PRICE (Wt. Avg.) 

14.56 

10.65 

7.99 

Less: Discounts 

0.49 

0.34 

2.04 

WINNERS Allowance 

. 0.08 

* >0.08 

-v- -0.1Q 

Excise Tax 

2.40 

2.40 

2.40 

NET SELLING PRICE 

11.59 

7.83 

3.45 

Less: Fixed Mfg Costs 

0.37 

0.36 

0.40 

Variable Mfg Costs 

1.54 

1.27 

1.10 

Distribution 

0.03 

0.03 

0.03 

Display Pymts.POS.TCk 

0.32 

0.32 

0.32 

Returned Goods 

0.20 

0.09 

0.00 

BRAND CONTRIBUTION 

9.13 

5.76 

1.54 


Brand Contribution 

(Per Pack) 

Mid-Price 

.91 .57 


Monarch/ 
Best Value 

. 15 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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1 I 


VENDING: WHOLESALE/RETAIL PRICE 


FULL PRICE VEND PACK 

$16.69 Carton $1.66 Pack 

DORAL/MAGNA/STERLING VEND PACK 

$12.90 Carton $1,29 Pack 

MONARCH/BEST VALUE VEND PACK 

$8.75 Carton . $ .87 Pack, ,. 


VEND PRICE 

$2.75 Pack (Profit $1.09) 
VEND PRICE 
$2.00 Pack (Profit .71) 
VEND PACK 
$ 1.75, Pack (Profit, 88) 


NOTE: Monarch til 6/30/93 will have an additional .75 per carton rebate (.07 per 

pack). This would enable vendors (direct) to make .95 per pack 
profit and still maintain $1.00 spread from full price. 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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MONARCH 


PRODUCT INFORMATION 




UPC 

LENGTH 

(inches) 

WIDTH 

(inches) 

DEPTH 

(inches) 

CUBE 

(feet) 

WEIGHT 

PACKS 

Full Flavor 100's 

Full Flavor 85's 

Lights 100’s 

Lights 85's 

Ultra Lights 100's 

Ultra Lights 85's 
Menthol Lights 100's 
Menthol Lights 85's 
Non-Filter 85's 

FF Ment SP 100's . : 
FF Ment SP 85's / 
Full Flav CPB 83's 
Light CPB 83's 

12300 22899 
12300 22799 
12300 23099 
12300 22999 
12300 34099 
12300 33999 
12300 23199 
12300 33899 
12300 33599 
12300 33799 
12300 33699 
12300 23599 
12300 23699 

2.0625 
2.0625 
2.0625 
2.0625 
2.0625 
2.0625 
. 2.0625 

2.0625 
. 2.0625 
.. 2.0625 
‘2.0625 
2.2047 
2.2047 

0.8438 
0.8438 
0.8438 
0.8438 
0.8438 
0.8438 
0.8438 
0‘8438 
• / 0.8438 

0.8438 
•0.8438 
'0.9055 
0.9055 

4.0000 
3.375 
4.0000 
3.375 
4.0000 
3.375 
4.0000 
3.375 
i!.. 3.375 

; 4.0000 

3.375 
3.4055 
3.4055 

0.0040 
0.0034 
0.0040 
0.0034 
0.0040 
> 0.0034 

. 0.0040 

0.0034 
0.0034 
0.0040 
0.0034 
0.0040 
0.0040 

0.933 oz. 
0.787 oz. 
0.933 oz. 
0.787 OZ. 
0,933 oz. 
0.787 oz. 
0.933 OZ. 
0.787 oz. 
0.787 oz. 
0.933 OZ. 
0.787 oz] 
0.933 OZ. 
0.933 oz. 

CARTONS 

Full Flavor 100's 

12300 22813 

10,6250 

1.7813 

4.0313 

0.044 

10.13 oz, 

Full Flavor 85's 

12300 22713 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

Lights 100’s 

12300 23013 

10.6250 

1.7813 

4.0313 

0.044 

10.13 oz. 

Lights 85’s 

12300 22913 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

Ultra Lights 100's 

12300 34013 

10,6250 

1.7813 

4.0313 

0.044 

10.13 OZ. 

Ultra Lights 85's 

12300 33913 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

Menthol Lights 100's 

12300 23113 

10,6250 

1.7813 

4.0313 

0.044 

10.13 oz. 

Menthol Lights 85’s 

12300 33813 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

Non-Filter 85’s 

12300 33513 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

FF Ment SP 100’s 

12300 33713 

10.6250 

1.7813 

4.0313 

0.044 

10.13 oz. 

FF Ment SP 85’s 

12300 33613 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

Full Flav CPB 83’S 

12300 23513 

11.1250 

1.8750 

3.4375 

0.041 

10.13 oz. 

Light CPB 83's 

12300 23613 

11.1250 

1.8750 

3.4375 

0.041 

10,13 oz. 

CASES-12M 

Full Flavor 100’s 

12300 22812 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Full Flavor 85’s 

12300 22712 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Lights 100's 

12300 23012 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Lights 85's 

12300 22912 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Ultra Lights 100’s 

12300 34012 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Ultra Lights 85's 

12300 33912 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Menthol Lights 100’s 

12300 23112 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Menthol Lights 85's 

12300 33812 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Non-Filter 85's 

12300 33512 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

FF Ment SP 100's 

12300 33712 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

FF Ment SP 85's 

12300 33612 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Full Flav CPB 83's 

12300 23512 

17.625 

11.5625 

22.7500 

2.683 

39.0 lbs. 

Light CPB 83's 

12300 23612 

17.625 

11.5625 

22.7500 

2.683 

39.0 lbs. 


11/6/92 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
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BEST VALUE(ii) 

PRODUCT INFORMATION 



UPC 


■P 

IQh»| 

UmISafe 

EH 


PACKS 

Full Flavor 100's 

12300 27299 

2.0625 

0.8438 

4.0000 

0.0040 

0.933 oz. 

Full Flavor 85's 

12300 27199 

2.0625 

0.8438 

3.375 

0.0034 

0.787 oz. 

Lights 100's 

12300 27499 

2.0625 

0.8438 

! 4.0000 

0.0040 

0.933 oz. 

Lights 85's 

12300 27399 

' 2.0625 

0.8438 

3.375 

0.0034 

0.787 OZ. 

Ultra Lights 100's 

1230027799 

2.0625 

0,8438 

4.0000 

0.0040 

0.933 oz. 

Ultra Lights 85's 

12300 27899 

i . 2.0625 

0.8438 

3.375 

‘ 0.0034 

0.787 oz. 

Menthol Lights 100's 

12300 27699 

" 2.0625 

0.8438 

r 4.0000 

0.0040 

0.933 oz. 

Menthol Lights 85's 

12300 27599 

/. 2.0625 

L 0.8438 

’ . 3.375 

0.0034 

0.787 oz. 

Non-Filter 85’s ' ' 

12300 27799 

r- 4 2.0625 

j?.\ 0.8438 

3.375 

0.0034 

0.787,02. 

FF MentSP 100‘s . 

12300 28099 

2.0625 

0.8438 

4.0000 

0.0040 

0.933 OZ. 

FF Ment SP 85's 

12300 27099 

2.0625 

0.8438 

3.375 

0.0034 

0.787 oz. 

CARTONS 

Full Flavor 100's 

12300 27213 

10.6250 

1.7813 

4.0313 

0.044 

10.13 02. 

Full Flavor 85's 

12300 27113 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

Lights 100's 

12300 27413 

10.6250 

1.7813 

4.0313 

0.044 

10.13 oz. 

Lights 85’s 

12300 27313 

10.6250 

1.7813 

3.4375 

0.038 

8.67 02. 

Ultra Lights 100's 

12300 27713 

10.6250 

1.7813 

4.0313 

0.044 

10.13 02. 

Ultra Lights 85's 

1230027813 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

Menthol Lights 100's 

12300 27613 

10.6250 

1.7813 

4.0313 

0.044 

10.13 oz. 

Menthol Lights 85's 

12300 27513 

10.6250 

1.7813 

3.4375 

0.038 

8.67 02. 

Non-Filter 85’s 

12300 27913 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

FF Ment SP 100's 

12300 28013 

10.6250 

1.7813 

4.0313 

0.044 

10.13 oz. 

FF Ment SP 85'S 

12300 27013 

10.6250 

1.7813 

3.4375 

0.038 

8.67 oz. 

CASES-12M 

Full Flavor 100's 

12300 27212 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Full Flavor 85’s 

12300 27112 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Lights 100’s 

12300 27412 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Lights 85’s 

12300 27312 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Ultra Lights 100’s 

12300 27712 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Ultra Lights 85’s 

12300 27812 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

Menthol Lights 100’s 

12300 27612 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

Menthol Lights 85’s 

12300 27512 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

FF Ment SP 100’s 

12300 28012 

20.5625 

11.0625 

21.688 

2.855 

39.0 lbs. 

FF Ment SP 85’s 

12300 27012 

17.625 

11.0625 

21.688 

2.447 

33.5 lbs. 

CASES-6M 

Non-Filter 85’s 

12300 27906 

17.625 

11.0625 

11.125 

1.255 

17.5 lbs. 


REV: 7/21/92 

Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 


51861 6339 







Source: https://www 


FULL PRICE CONTRACT 


51861 6340 




FULL-PRICE CONTRACT 


• Current RJR profit .91 per pack 


• Current vendor profit $1.09 per pack 


• RJR sell 20 packs per week 

• Change contract to volume (per week) 


+20 pack 

15 pack to 19 pack 
9 pack to 14 pack 
8 pack & below 


• How does field sales verify volume? Time? 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 


51861 6341 




1994 PROMOTION 


51861 6342 




1994 PROMOTION 


• The target date is 1/1/94 

• The promotion will consist of the following: 

- Eligible brands - Camel, Winston, Salem, Vantage (all styles) 

- Vendor will apply B.R.C. (business reply card) to all eligible RJR 
brand styles 

- Consumer, after filling out B.R.C., will receive $75/$100 worth of 

free coupons. RJR plus multiple national manufacturers will participate. 

- Payment to vendor; yet to be established 

- Six (6) month promotion 1/1/94 to 6/30/94 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 


51861 6343 




Sl8 61 6344 



Source: https://www.ircdtK 


bocuments.ucsf.edu/docs/rqvnOOOO 




CONVENTIONS 


A.C.E. (Atlantic Coast Exposition) - Mvrtle Beach. SC 
(4/27 - 5/2) Attendees: 

Bruce Hatter 
Bill Reece 
Jack Regan 
Mark Rodgman 
Frank Vestal 


NAMA - Chicago, IL 
(9/30-10/2) 


Attendees: 

Bruce Hatter 
Tom Odom (host) 
Jack Regan 
1 Local 


AMOA - Anaheim, CA 
(10/21-24) 


Attendees: 

Yancey Ford 
Bruce Hatter 
Roger Kaufman 
Jack Regan 
Debbie Strong (host) 
Tim Tepfer 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 


51861 6345 


CAMEL PROMOTION NON-PERFORMING DIVISIONS 


Dale: 12-APR-93 


VENDOR NAME 

i 

| STREET ADDRESS 

1 

| CITY 

1 1 
|ST | 

1 

ZIP ( 

1 

DIVISION | 

1 1 
n MACH | No. Kite | 

No. | 

Cartons { 

Date 

Shipped 

j Chg Forms 
j Received? 

TERMINAL CIG SERVICE 

1721 BROADWAY 

| BAYONNE 

INJ 1 

07002 | 

1230 | 

-1 -1 

66 | | 

| 


-j __ 

1 

J&M AMUSEMENTS CO 

| 721 BROADWAY 

1 BAYONNE 

| NJ | 

07002 | 

1230 | 

26 | ! 

| 


1 

C J VENDING CO 

1400 PAUSADE AVE 

ICLIFFSIDE PARK 

INJ | 

07010 | 

1230 | 

159 | j 

j 


j 

HU-WAY VENDING CO 

1262 BROAD AVENUE 

j FAIRVIEW 

NJ 1 

07022 [ 

1230 | 

113 | i 

| 


| 

E. C KLEINER VENDIN 

| 202 JEFFERSON ST. 

jHOBOKEN 

NJ I 

07030 | 

1230 j 

3 1 1 

| 


| 

BELCO VENDING 

| 648 MONTGOMERY ST. 

| JERSEY CITY 

NJ 1 

07306 [ 

1230 j 

37 | ! 

| 


| 

MANNIES CIG. SERVICE 

| 854 COMMUNIPAW AVE. 

| JERSEY CITY 

| NJ 1 

07304 | 

1230 | 

535 | i 

| 


j 

CHESS AMUSEMENTS 

j 397 PASSAIC AVE 

| LODI 

| NJ [ 

07644 [ 

1230 j 

59 | I 

| 


j 

B&C VENDING CO 

| 268 ORIENTAL PLACE 

j LYNDHURST 

| NJ [ 

07071 [ 

1230 | 

50 | j 

j 


| 

KING VENDING 

j 245 STUYYESANT 

j LYNDHURST 

| NJ 1 

07071 f 

1230 | 

93 | 1 

j 


! 

LORONO VENDING 

j 442 3RD AVENUE 

j LYNDHURST 

| NJ 1 

0707t [ 

1230 j 

45 | j 

I 


I 

SHEAR VENDING 

| 22 UNION ST 

j NEWARK 

| NJ 1 

07100 | 

1230 | 

44 | | 

| 


| 

GAME TIME VENDING 

| 710 90TII STREET 

|NOHT1l RLI1GLN 

| NJ | 

07047 j 

1230 j 

46 | ! 

j 


| 

A MONTEVERDI VENOING 

| 30 N DAY STREET 

j ORANGE 

| NJ | 

07050 [ 

1230 | 

178 | j 

j 



MCGEE AMUSEMENTS 

(701 GRAND AVENUE 

j RIDGEFIEID 

| NJ 

07657 | 

1230 | 

230 j j 



j 

A-ONE VENDING 

| 542 OAKDENE AVENUE 

j RIDGEFIELD 

| NJ 1 

07657 [ 

1230 j 

11 1 1 




MC GEE CORTL4NDT 

| 701 GRAND AVE 

j RIDGEFIELD 

INJ 1 

07657 j 

1230 j 

41 | ! 




ADAVENDING 

140 SUMMIT STREET 

| RIDGEFIELD PARK 

j NJ | 

07660 | 

1230 j 

®l 1 

i 





* * DIVISION TOTAL * * 




1745 0 j 

-i 

6 1 


1 0 


9frE9 T98IS 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 














CAMEL PROMOTION 


VENDOR NAME 


E R PARK VENDING 
CANTEEN CORP 
WILKINSON VENDING 
BRANDYWHE VEND. INC 
COLUMBIA VENDING 
AMERICAN VOIDING 
C * C VENDING OF MD 
ARA VENDING. INC 
TAKE A BREAK. INC 
UNIVERSAL AMUSEMENTS 
HARRY KENYON VENDING 
JOHN WM. KEYNON, INC 


STREET ADDRESS 


VEPCO INDUSTRIAL PK 
P.O. 80X376, RTE42 
375 OICKENS DRIVE 
2 STOCKDALE AVENUE 
N. 2ND ST. EXT. 

1624 E DIVISION STR. 
404 S. CASS STREET 
2911 OGLETOWN ROAD 
413 8TH STREET 
2 E. 9TH STREET 
203 MARKET STREET 
2517 W 6TH ST. 


! 

(CITY 

I- 

| CAMDEN WYOMING 

(CHESWOLD 

| CLAYMONT 

(CLAYMONT 

|DELMAR 

(DOVER 

(MIDDLETOWN 

(NEWARK 

(WILMINGTON 

[WILMINGTON 

(WILMINGTON 

(WILMINGTON 

* * DIVISION TOTAL * * 




Source: https://www.i 


-PERFORMING DIVISIONS 


Dale: 12-APA-93 


1 

ST | 

1 

ZIP | 

_ _j 

1 

DIVISION | 

1 

# MACH | 

1 

No. Kits | 

No. { 

Cartons | 

Date 

Shipped 

| Chg Forms 
| Ftecerved? 

OE j 

19934 ( 

1327 | 

18 1 

i 



i 

DE | 

19936 | 

1327 | 

70 

f 



i 

DE | 

19703 | 

1327 | 

32 j 

i 

i 



OE | 

19703 j 

1327 | 

B0 j 

i 

i 


! 

DE | 

19940 | 

1327 j 

189 ( 

i 

i 


I 

DE | 

19901 | 

1327 ( 

187 j 

i 

i 


| 

DE | 

19709 | 

1327 ( 

122 

i 

I 


| 

DE | 

19713 j 

1327 | 

39 1 


i 


( 

DE | 

19605 j 

1327 | 

24 f 


! 


( 

DE | 

19602 | 

1327 j 

233 j 

i 

I 


| 

DE | 

19801 j 

1327 ( 

468 j 

i 

( 


1 

DE | 

19605 j 

1327 | 

54 j 

i 

1 


1 




1516 

1 

0 1 

o | 


1 

1 o 


1 - 


.ucsf.edu/docs/rqvn0000 
















CAMEL PROMOTION NON-PERFORMING DIVISIONS 


Date: 12-APR-93 



1 

1 

1 1 

! 

i 

! 

1 

No. | 

Date 

VENDOR NAME 

| STREET ADDRESS 
_ | ___ 

I CITY 

|ST | 

ZIP | 

DIVISION | 

# MACH | 

No. Kits | 

Cartons | 

Shipped 

ACTION VENDING CO 

[ 4703 ARGYLE RD. 

| BHOOKHAVEN 

i pa i 

19015 | 

1328 | 

15 | 

| 

i 


R. P. LEE VENDING 

| 24 IB FELTON STREET 

| CHESTER 

| PA 1 

19013 j 

1328 | 

588 ( 




CHESTER CO. VENDING 

j 1129 W. LINCOL H HWY. 

| COATESVILLE 

| PA 

19320 j 

1328 | 

62 | 

| 

i 


COIN CATERERS. INC 

| 174 N, CAIN ROAD 

jcOATESVILLE 

| PA 1 

19320 j 

1328 j 

42 | 

I 

i 


CONNELLY VENDING 

350 N. POT7STOWN PKE 

| EXTON 

PA | 

19341 | 

1328 [ 

124 j 

| 

i 


DENNIS VENDING, INC 

j 1765 MARILYN ROAD 

j H AVERTOWN 

!PA | 

19083 j 

1328 j 

33 | 

| 



BROCK & CO., INC 

| 77 GREAT VALLEY PKWY 

| MALVERN 

| PA | 

19355 j 

1328 ( 

7 | 

| 



ROBINS VENDING. INC 

| KNG ROAD 

j MALVERN 

| PA 

19355 j 

1328 | 

25 1 

| 

j 


ALL GAMES VENDING CO 

j 120 DEERPATH 

| MEDIA 

PA 

19063 j 

1328 j 

47 j 

| 

i 


TOM LEE VENDING 

t 715 N. MORTON AVENUE 

j MORTON 

I PA 1 

19078 | 

1328 j 

138 


j 


DECO, AMUSEMENTS 

| 489 MAPI EWOODAVE. 

j SPRINGFIEl D 

1 PA 1 

19064 j 

1328 | 

22 | 

t 



ATLANTIC COAST VNDNG 

j 9100 W CHESTER PIKE 

| UPPER DARBY 

|PA | 

19082 j 

132B | 

39 | 

| 

i 


VICTORY VENDING 

j 101 GOVERNORS DRIVE 

| WALLINGFORD 

PA 1 

19086 j 

1328 ( 

81 

| 

i 


MARRIOTT SERVICE SYS 

[ 983 OLD EAGLE SCHOOL 

| WAYNE 

1 PA 1 

19087 j 

1328 | 

2 | 

| 

i 


SERVICE AMERICA CORP 

| 1221 WILSON DRIVE 

j WEST CHESTER 

1 PA | 

19380 | 

1328 j 

115 j 


i 




* * DIVISION TOTAL * * 




1340 

1 

0 1 

i 

0 1 



8frE9 T98TS 

- i - 


Chg Forms 
Received? 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 















CAMEL PROMOTION 


VENDOR NAME 


BROTHERS VENDING 
ARA - CONSHOHOCKEN 
MARIES VENDING 
ARA SERVICES, INC 
J. F. CAVANAUGH 
RM VENDING 
SPIEGEL VBJ DING 
M 4 P VENDING CO 
QUALITY VENDING 
FOOD FARE 


I 

| STREET ADDRESS 

| 104 LELAND ROAD 
195 FORESTAVE 
I PO BOX 706 
j BROAD & PATTISON AVE 
14353 MAIN STREET 
11333 S 36TH ST. 

18569 BENTON AVENUE 
11938 S. CHADWICK ST. 
j 3858 LANCASTER AVE 
| 50 E WYNNEWOOD ROAD 


I 

| CITY 


| BALACYNWYO 
jCONSHOHOCKEN 
| MARLTON 
j PHILADELPHIA 
] PHILADELPHIA 
| PHILADELPHIA 
j PHILADELPHIA 
j PHILADELPHIA 
| PHILADELPHIA 
j WYNNEWOOD 

* * DIVISION TOTAL * * 


6*89 T98TS 


Source: https://www.i 


-PERFORMING DIVISIONS 


Date: 12-APR-93 


1 ! 
|ST | 

1 

2IP j 

1 

DIVISION-1 

f 

# MACH | 

1 No. j 

No. Kits j Cartons j 

Date 

Shipped 

| Chg Forms 
| Received? 

|PA | 

19004 | 

1 

1329 | 

37 | 

1 ! 


1 

I PA | 

19482 | 

1329 j 

43 

1 1 


| 

[NJ | 

08053 | 

1329 j 

10 j 



| 

1 PA | 

19148 | 

1329 j 

2 ! 

! 1 


1 

|PA J 

19127 | 

1329 | 

45 | 

1 1 


1 

1 PA | 

19146 | 

1329 | 

67 j 

t i 


| 

[PA J 

19152 | 

1329 j 

79 | 



1 

1 PA | 

19145 j 

1329 | 

25 j 

1 1 


| 

|PA j 

19104 j 

1329 | 

24 

1 1 


| 

1 PA | 

19076 | 

1329 | 

2 1 



1 




334 

O 

o 


!-- 

| 0 


.ucsf.edu/docs/rqvn0000 














CAMEL PROMOTION NON -PERFORM9JG DIVISIONS 


Dale: 12-APR-93 


f t 


VENDOR NAME 

|STREET ADDRESS 

|C17Y 

|ST | 

ZIP j 

DIVISION j 

1 

J* MACH j No. Kits 

| Cartons 

| Shipped 

j Received? 

MARRIOTT VENDING 

| 140 WEST STREET 

| NEW YORK 

I I 
(NY | 

1 

10013 \ 

\ 

1424 | 

22 | 


1 


ESTEE VENDING 

1265 EAST 5TH STREET 

(NEW YORK 

jNY | 

10009 | 

1424 i 

12 | 

1 



NHILCO VENDING 

| 1 WORLD TRADE CENTER 

[NEW YORK 

i NY j 

10048 | 

1424 j 

11 I 

1 

1 



No. 


Date 


Chg Forms 


' DIVISION TOTAL * ' 


45 


0S€9 X98I5 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 






CAMEL PROMOTION 


VENDOR NAME 


ACE AMUSEMENTS INC 
LA MORTES VENDING 
ISLAND VENDING 
A A VENDING CORP 


| STREET ADDRESS 


j 1510 AVENUE H 
j 272 YORK AVENUE 
| 58 LINCOLN STREET 
j 521 BAY STREET 


I 

| CITY 

I- 

! BROOKLYN 
j STATEN I SI AND 
i STATEN ISLAND 
| STAT0J ISLAND 

* - DIVISION TOTAL * * 


1SE9 


Source: https://www.i 


-PERFORMING DIVISIONS 

II I I I 


|ST | 

ZIP I 

DIVISION | 

# MACH | 

1 1 
|NY | 

1 

11230 | 

1 

1426 | 

1 

22 | 

|NY | 

10308 | 

1426 j 

200 1 

|NY | 

10314 j 

1426 j 

5 1 

|NY | 

10304 j 

1426 j 

10 | 


237 


Date: 12-APR-93 


1 

No. | 

Date 

| Chg Forms 

No. Kits | 

Cartons j 

1 

t 

St lipped 

| Received? 

i 

i 

1 

0 1 

1 

1 

0 I 


I 

i 

i - 

1 o 


.ucsf.edu/docs/rqvn0000 









CAMEL PROMOTION 


VENDOR NAME 


LASALLE VENDING 
LASALLE VENDING-BX 
CREST VENDING INC 


I 

| STREET ADDRESS 

■I- 

110 EAST VAN CORTLAND 
I 10 EAST VAN CORTLAND 
j 2531 POPLAR STREET 


I 

[CITY 

| - - 

| BRONX 
j BRONX 
j BRONX 

* • DIVISION TOTAL * * 


ZSE9 T98TS 


Source: https://www.i 


-PERFORMING DIVISIONS 


Date: 12 -APR-93 


! I I i I I No. 

| ST 1 2IP I DIVISION I # MACH j No Kits j Cartons 

I —J-1- -—I - 1 -1- 

iNY i 10460) 1430 | 276 j j 

INY j 10468 | 1430 j 362 [ | 

INY j 10461| 1430| 5 { | 

643 0 | 0 


Date | Chg Forms 
Shipped | Received? 


0 



.ucsf.edu/docs/rqvn0000 








CAMEL PROMOTION NON-PERFORMING DIVISIONS 


Date: 12-APR-S3 


VENDOR NAME 

1 

| STREET ADDRESS 

___ 

1 

| CITY 

! 1 
[ST | 

1 

ZIP | 

1 

DIVISION [ 

1 

* MACH | 

1 

No. Kits | 

No. | 

Cartons j 

Dale 

Shipped 

| Chg Fo«ms 
| Received? 

METRO VEND CORP 

| 4101 EAST TREMONT 

1 

| BRONX 

.' "1 ^ 

|NY | 

10465 | 

1432 [ 

52 1 

i 



I 

L 4 A MUSIC 

| 3508 FLATLANDS AVE 

| BROOKLYN 

INY | 

11234 j 

1432 j 

21 j 




| 

LENNY VENDING CORP 

| 6309 MILL LANE 

| BROOKLYN 

INY | 

11236 j 

1432 | 

77 

1 

i 


| 

5&1 FOODSTORE HDQ 

j 20-20 NEW HAVEN AVE 

| FAR ROCKAWAY 

!NY | 

11600 j 

1432 j 

3 1 

1 

i 


| 

TAPPS SUPERMARKETS 

j 39-42 59TH STREET 

[FLUSHING 

INY | 

11377 | 

1432 [ 

19 | 


i 


| 

FLIP AMUSEMBJTS INC 

| 111 59 44TH AVENUE 

[FLUSHING 

|NY | 

11368 j 

1432 [ 

102 | 

1 

i 


| 

ANT VENDING INC 

j 72-33 GRAND AVENUE 

[FLUSHING 

|NY | 

11378 j 

1432 [ 

304 j 

1 

i 


| 

REGAL VENDING 

j 88-15 97TH AVB1UE 

[ JAMAICA 

|NY | 

11416 j 

1432 [ 

106 j 




| 

PICK QUICK FOODS 

| 83-10 ROCKAWAY BLVD. 

[JAMAICA 

[NY | 

11416 | 

1432 | 

13 




| 

MONTE CARLO VENOfNG 

j 19 25 DITMARS BLVD. 

j LONG IS CITY 

|NY |. 

11103 j 

1432 | 

22 j 




[ 

ROWE VENDING CORP 

j 45-30 38TH STREET 

j LONG IS CITY 

1 NY | 

11101 j 

1432 | 

1462 j 

1 

i 


| 

D'URSO SUPERMARKETS 

j 22-20 36 AVE 

| LONG IS CITY 

|NY | 

11106 j 

1432 j 

34 1 

1 



| 

IM VENDING 

|48 - 50 33 ST. 

j LONG IS CITY 

|NY | 

11101 j 

1432 { 

61 | 

1 



[ 

RALPH ELEFANTE. INC 

j 34 VALLEY GREENS DR. 

j VALLEY STREAM 

|NY | 

11581 j 

1432 | 

24 j 

1 

i 





* * DIVISION TOTAL * * 




2320 

0 | 

— i 
o 1 


1 

1 o 


ES£9 T98TS 


I 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 













CAMEL PROMOTION NON-PERFORMING DIVISIONS 


Data: 12-APR-93 



1 

1 

I 1 

1 

1 

1 

i 

No. | 

Dale 

| Chg Forms 

VENDOR NAME 

1 STREET ADDRESS 

ICITY 

<f> 

H 

ZIP | 

DIVISION | 

# MACH | 

No. Kits | 

Cartons j 

Shipped 

| Received? 

T & 0 VENDING 

1 170 NASSAU DRIVE 

| ALBERTSON 

1 I 

| NY | 

11507 | 

1434 | 

52 | 

1 




AMUSEMENT EMPORIUM 

j 2560 SUNRISE HIGHWAY 

| 8ELLMORE 

j NY j 

11710 j 

1434 j 

74 | 

I 



1 

MISTY CIG SERVICE 

j 2764 FALCON ROAD 

j EAST MEADOW 

[ NY j 

11554 j 

1434 j 

341 

1 



1 

SUNSHINE VENDING CO 

| 166 HILLSBORO AVENUE 

|ELMONT 

NY 

11003 j 

1434 j 

67 | 

1 

1 


I 

ELKAY VENDING COHP 

j 574 CHERRY LANE 

j FLORAL PARK 

(NY j 

11001 i 

1434 j 

44 

I 

1 


1 

S KENNER VENDING 

j 73-60 260TH ST 

j FLORAL PARK 

I NY j 

11004 j 

1434 j 

12 | 

1 

1 


t 

GREAT NECK AMUSEMENT 

j 199-02 34TH AVB'IUE 

| FLUSHING 

| NY | 

11381 j 

1434 j 

84 

1 

1 


1 

NORTH WESTEfU YDG 

j 32-12 160TH STREET 

| FLUSHING 

| NY | 

11358 | 

1434 j 

13 | 

1 

I 


1 

LARRY KAUFMAN VDG 

j 61 32A 224TH STREET 

| FLUSHING 

(NY j 

11361 j 

1434 j 

35 j 

1 

I 


1 

ISLAND VENDING 

j 659 ADONIA STREET 

| FRANKLIN SQUARE 

j NY j 

11010 I 

1434 j 

54 | 

1 

i 



S 6 S VENDING 

| 343 ST. MARKS AVE 

(FREEPORT 

j NY j 

11520 | 

1434 j 

9 1 


I 


[ 

CHARAN INDUSTRIES 

[ 370 OLD COUNTRY ROAD 

| GARDFN CITY 

(NY | 

11530 | 

1434 j 

G2 | 

1 



1 

MELMARKETS INC 

j 99 QUENTIN ROOSEVELT 

(GARDEN CITY 

(NY j 

11530 j 

1434 j 

26 

i 

1 


1 

J 6 A VENDING 

1225 NASSAU STREET 

(HEWLETT 

| NY j 

11557 j 

1434 | 

54 | 

1 

1 


1 

MID-HUDSON SERVICES 

| P. O. BOX 42 

(HICKSVILLE 

| NY j 

11802 I 

1434 | 

13 | 

1 

t 


1 

BAY VENDING INCORP 

| 132-10 JAMAICA AVE 

| JAMAICA 

(NY | 

11431 ( 

1434 | 

29 [ 




1 

SOUTH SHORE VENDING 

j 220-09 JAMAICA AVE 

(JAMAICA 

|NY | 

11428 j 

1434 j 

47 | 


I 


1 

MARSHALL VENDING 

j 138-30 FARMERS BLVD 

j JAMAICA 

NY 

11413 j 

1434 j 

375 j 


1 


1 

STEVEN'S CIG SERVICE 

| 138-30 FARMERS BLVD 

| JAMAICA 

|NY | 

11415 j 

1434 j 

88 ( 

I 

1 


1 

AHA SERVICES INC 

| MARILLACHALL 

j JAMAICA 

|NY j 

11432 ! 

1434 | 

4 i 

I 

1 


1 

GEMSTONE SUPER HDQTR 

| 183-14 HILLSIDE 

| JAMAICA 

|NY j 

11423 | 

1434 | 

10 | 


I 



ALL COUNTY VENDING 

j 130-11 LIBERTY 

| JAMAICA 

INY 1 

11418 j 

1434 | 

25 f 

1 

1 



SEA VIEW VENDING 

j P. O. BOX 280 

j LOCUST VALLEY 

| NY 

11560 | 

1434 | 

16 


1 


1 

MR MACHINE. NC 

| 124 GATES AVENUE 

j MALVEFNE 

INY | 

11565 j 

1434 | 

52 J 

1 

1 


1 

BUSINESS FOODSER 

| 23 ROSELLE STREET 

| MINEOLA 

INY | 

11501 | 

1434 | 

27 | 

1 

1 


f 

POWERLINE VENDING 

| 2537 NORWOOD AVENUE 

j NOFTTH BELLMORE 

NY 

11710 j 

1434 j 

19 I 


1 


1 

EM PECK AMUSEMENT 

|3930 SULLY LANE 

| OCEANSIDE 

j NY j 

11572 | 

1434 j 

17 | 

1 

1 


1 

X-L VENDING 

j 21 HARRIS DRIVE 

| OCEANSIDE 

INY | 

11572 j 

1434 j 

21 

1 

1 


1 

MULLAH ORAN INC 

. j 24 BFNSFN PLACE 

| VALLEY STREAM 

|NY | 

11580 j 

1434 j 

64 


1 


1 

PENGUIN KEY FOOD 

11036 RAILROAD AVE 

IWOODMERE 

(NY j 

11598 | 

1434 j 

81 

1 

1 


I 



* * DIVISION TOTAL * * 




1 

1742 1 

1 

o 1 

1 

0 f 


1 - 

1 o 


&SE9 T98IS 

- ■ .. - i - 


Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 
















CAMEL PROMOTION NON-PERFORMING DIVISIONS 


Date: 12-APR-93 


VENDOR NAME 

(STREET ADDRESS 

j CITY 

AVI #033602 

| 2024 AETNA ROAD 

| ASHTABULA 

ARA SERVICES 

| 7845 NORTH FIELD RD. 

j BEDFORD 

UNION VENDING 

| 7753 BROADWAY 

(CLEVELAND 

METROPOLITAN VENDING 

16707 WILDWOOD TR. 

(CLEVELAND 

CUYAHOGA VENDING 

j 5452 DUNHAM 

(CLEVELAND 

ADVANCE CIGARETE SER 

| 191 ALPHA DR. 

(CLEVELAND 

WESTERN RESERVE 

12 LLOYD ROAD WEST 

(CLEVELAND 

DAY MAR VENDING 

1500 S. GREEN ROAD 

j CLEVELAND 

AVI #033616 

1485 EAST 140TH ST. 

j CLEVELAND 

4 M VENDING 

[830GREYTON RD 

(CLEVELAND 

R 4 L MUSIC 

|2471 SAYUROOK 

| CLEVELAND 

ERIE COIN VENDING 

1358 WEST 18TH ST. 

| ERIE 

HERITAGE VENDING CO 

j 154 EAST 1ZTH STREET 

(ERIE 

MOSER VENDING 

12888 W1LLOWOOO DR 

(ERIE 

CANTEEN COMPANY 

j 1646 WEST 21 ST ST. 

| ERIE 

T & R VENDING 

1428 WEST 18TH STREET 

j EFHE 

AVI #033618 

12205 W. 50TH ST 

| ERIE 

TOWNE VENDNG 

125 EDWARDS ST 

| MADISON 

MARRIOTT CORP 

| BRADY’S LEAP PLAZA 

(MANTUA 

AVI #033608 

j 125 MURRAY ROAD 

j MEADV1LLE 

HOFF'S VOIDING 

j RD. 6 BOX 251 

j MEADVIl LE 

SAN RAY CORPORATION 

1231 CHESTNUT 

| MEADV1LLE 

WALTER MUSIC & VEND 

|7195 COMMERCE 

|MENTOR 

R& K VENDING 

16097 THUNDERBIRD 

I MENTOR 

ROY GEORGE MUSIC & V 

|124 SOUTH STATE ST. 

| PAMESVILLE 

AUTOMATIC MUSIC 

129 CHARLOTTE 

| PANESVtLLE 

TOP SERVICES. INC.HQ 

j 32333 AURORA ROAD 

|SOLON 

FOREST CRY VENDING 

j 4292 MAYFIELD 

| SOUTH EUCUD 

A.V.I. #033621 

18971 DUTTON DR 

(TWMSBURG 

AVI #033609 

|35030 LAKELAND 

(WILLOUGHBY 

* * DIVISION TOTAL 


i I 

! 

1 

1 

1 

No. | 

Date 

1 Chg Forms 

|ST j 

ZIP j 

DIVISION j 

# MACH | 

No. Kits j 

Canons | 

Shipped 

| Received? 

1 OH 1 

44004 | 

1634 | 

49 


1 


1 

| OH j 

44146 [ 

1634 j 

9 


1 


I 

j OH | 

44105 | 

1634 j 

40 j 

1 



1 

j OH ( 

44143 j 

1634 j 

44 j 

1 

( 


| 

! OH I 

44137 j 

1634 | 

7 | 

! 

I 


i 

| OH | 

44143 j 

1634 j 

274 | 

1 



I 

| OH ( 

44132 j 

1634 | 

19 | 

I 

1 


I 

j OH j 

44121 | 

1634 ( 

44 | 

1 

1 


I 

(OH j 

44110 j 

1634 j 

60 

I 

! 


I 

j OH | 

44112 | 

1634 | 

2 1 

( 

( 


| 

(Oil | 

44118 j 

1634 ( 

40 ( 

1 

I 


| 

(PA j 

16502 | 

1634 ( 

202 j 

1 

1 



( PA | 

16503 j 

1634 [ 

272 ] 


1 



j PA j 

16506 ] 

1634 | 

23 | 

1 

1 



1 PA 1 

16502 j 

1634 | 

20 | 

1 

1 


1 

j PA | 

16502 | 

1634 ( 

98 


I 


I 

j PA j 

16509 j 

1634 | 

57 j 

1 

( 



1 OH 1 

44057 | 

1634 j 

89 

1 

I 


1 

1 OH | 

44255 j 

1634 | 

16 

1 

! 


1 

( PA | 

16335 j 

1634 j 

59 | 

1 

( 


| 

1 PA | 

16335 j 

1634 ( 

111 

\ 

1 


| 

1 PA | 

16335 j 

1634 j 

13 ( 


I 


I 

| OH | 

44060 j 

1634 | 

111 ( 

f 

1 


1 

(OH | 

44060j 

1634 ( 

2 | 


1 


1 

(OH j 

44077 | 

1634 j 

263 j 


I 


I 

| OH j 

44077 j 

1634 j 

57 ] 


I 


I 

I OH ( 

44139 j 

1634 | 

119 | 

1 



I 

(OH | 

44121 j 

1634 | 

150 [ 

J 

1 


I 

IOH j 

44087 [ 

1634 ( 

55 j 


1 


1 

(OH f 

44095 j 

1634 j 

38 j 

1 

_ 1 

1 


| 




2343 

1 

0 1 

0 


[ 0 




J 

SSE9 I98XS 




Source: https://www.industrydocuments.ucsf.edu/docs/rqvnOOOO 















